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	1. Title:  ‘Beyond Bullying Website’ – creating a local authority website 



	2. Area (Local Authority and Region): Leicestershire County Council, East Midlands



	3. What was the issue? 
Leicestershire Anti-Bullying Strategy was created in 2003.  In late 2003/2004, the Strategy Team wanted to create an independent website to make information and support around anti-bullying issues more accessible for both young people and adults.  The content would be both on a national level and local issues/information relating specifically to Leicestershire.

The major advantage of this website would be to share information with a wider audience

 to help prevent and reduce bullying.



	4. What action was taken? 
The Strategy Manager approached Charnwood Arts, a community arts company based in Leicestershire, to create the website.  The brief was a simple, to develop an easy to manage website that would be straightforward to add to without too much help from outside agencies.

The main pages required on the site at this time were sections for Parents, Schools and Primary and Secondary students. The website went live in 2004 and continued to be updated and monitored.

In 2007 it was felt that the web site would benefit from being updated and simplified.  In order to do this, a focus group of students were consulted and their opinions sought regarding the content and layout of the site.

This feedback was then taken into account in the team’s planning for the new and improved site, which was launched in early 2008. 



	5. What impact has this had (so far)? 
The website has provided increased access to information which is no longer restricted to office hours and the availability of team members.

Many young people have access to the internet and feel confident in seeking advice and support in this way.

Ideas for Anti-Bullying Week are provided via the website. School staff tell us that they find the resources in this section really helpful in planning their anti-bullying week activities.

There have been 55,000 hits on the website since its launch.

The most frequently visited pages to date are Anti-Bullying Week 2008 and Information for Young People.

Local good practice is shared by celebrating school events and the achievements of young people during anti-bullying week.



	6. How did the above action help to embed anti-bullying work in your area? 
Leicestershire County Council’s commitment to anti-bullying is reflected in the support to maintain a website independent of the Local Authority website. When searching for anti-bullying advice www.beyondbullying.com  is easy to find & recognise.

The website has been fundamental to the Anti-Bullying Strategy since its launch in 2004 in that it has provided guidance, support and training information for schools in Leicestershire. It has raised awareness of bullying in the school community and through media and publicity.  ‘Beyondbullying’ has also enabled the sharing and promotion of good practice both locally and nationally.



	7. Additional information (OPTIONAL):

http://www.beyondbullying.com/









